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EXAMINATION FEBRUARY-MARCH 2024
MASTER OF ARTS (PSYCHOLOGY) (THIRD SEMESTER)
PSYCHOLOGY —XV (ICT-03)
CONSUMER PSYCHOLOGY — I -LEVEL 5

[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: MASTER OF ARTS
(PSYCHOLOGY)(THIRD SEMESTER)

b. Name of the Subject: PSYCHOLOGY —-XV (ICT-03)
CONSUMER PSYCHOLOGY - I- LEVEL 5
c. Subject Code No: 1901130603050001
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q1 ofldeil usilui eoulcul Yool wdlod A1) ; 10
Answer the following question as directed.

1. UI5(221 WA QU8 4AeA) dslad 8Ll
Give the difference between marketing and selling.

2. &Udell WAUWSIREAL USIAAL HISeAl Yeel[dadl 2auldl.
State the methods of examining effectiveness of advertisement.

3. ASAUAHI R letsl] el 5] 2Lld).
Give the factors of attention in advertisement.

4. B[¢RAelel ¥eq 9 2
What is conditioning?

5. Ucuel5Qlefl ulsuIHi clsdeefl tesl walidl.
State the subjective factors in perception process.
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Q2 GuUelsl Holl[Astistell 48] w1, defl GUALBIAL [do1d yHextdl.
Define the consumer psychology and explain its importance.

wedl
(OR)

& ctell WAREAL 8Ll HIefl Yert () Ul
Describe the methods of knowing effectiveness of advertisement.

Q3  [latQulsuIMi Y5141 st quid).
Describe the role of reinforcement in learning process.

wedl
(OR)

ucefl sl ulsuini drqaefl eesle Hecd duomdl.
Explain the importance of objective factors in perception process.

Q.4  gselld quil, (A1 d o))
Write a Short Note: (Any Two)

1. Uglol USRIl e )
Product Testing Studies

2. A&AAUL YUolo] Hecd
Importance of Suggestion in Advertisement

3. [ddlud w4 (A€l 51e(l GUALIL
Importance of Extinction and Discrimination

4. ¥RIULL U5l
The Attribution Process
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